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# Participant Interactions  # of Participant Actions Actions Action Ratio 

1248 755 

 
Enrollments: 187 
Increase Savings: 269 
Asset Allocation: 243 
Rollovers: 56 

 

60% 
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2017 Education Results 

 8 County locations  



# Participant Interactions  # of Participant Actions Actions Action Ratio 

513 288 

 
Enrollments: 76 
Increase Savings: 104 
Asset Allocation: 77 
Rollovers: 31 

 

56% 
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2018 Education Results thru July 

 8 County locations  



2018 - 2019 Proposed Education 
Goals and Tactics 

 
• Increase plan participation 

– Present at monthly New Employee Orientations 
– Create and use: Quick Enroll forms  

– On-site seminars and 1 on 1 meetings 
– Blitz with multiple weeks of 1 on 1 meetings in Jan/Feb, 

May/June, Sept/Oct 
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2018 - 2019 Proposed Education 
Goals and Tactics 

 
• Increase deferrals 

– Save More campaigns 
– Birthday campaigns  
– On-site seminars and 1 on 1 meetings 

– Blitz with multiple weeks of 1 on 1 meetings in Jan/Feb, 
May/June, Sept/Oct 

– Encourage annual contribution increases during 1x1 meetings 
and educational seminars 
 

• Consolidation 
– Encourage rollovers at New Employee Orientations 

– Use of roll-in referral cards 
– Promote roll-ins at on-site seminars and 1 on 1 meetings 

– Blitz with multiple weeks of 1 on 1 meetings in Jan/Feb, 
May/June, Sept/Oct 

 
 

5 



2018 - 2019 Proposed Education 
Goals and Tactics 
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• Diversification 

– Focus on diversification during on-site seminars and 1 on 1 
meetings 
– Blitz with multiple weeks of 1 on 1 meetings in Jan/Feb, 

May/June, Sept/Oct 
– Allocate campaign for under 30 year olds with 100% in GIA 
 

• General Engagement Campaigns  
– Pre-retirement seminar for those nearing retirement  
– Beneficiary email  

 
 
 

2018 – 2019 Proposed Education Goals 
and Tactics 
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For Advisor and Plan Sponsor use only. Not for use with Plan Participants. 

RetireSmart targeted campaign 

Participating employees 

Active and deferring 

Sign-up email 
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2018 Campaign Results – Save 

January & April 
 

 Target (print & email):             800 
 

 Responses:                                18 
 

 Response Rate:                        2.25% 
 

Avg. % Increase:                        2.89% 
 

SAVE 
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For Advisor and Plan Sponsor use only. Not for use with Plan Participants. 

RetireSmart targeted campaign 

Employees Under 30 invested 100% in GIA 

Sign-up email 
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ALLOCATE 

Save email 
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2018 Campaign Results – GIA Under 30 

May 
 

 Target (print & email):             32 
 Responses:                                  2 
 

 Response Rate:                    0.63% 
 

 

ALLOCATE 
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2018 Employee Engagement Calendar 
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2019 Employee Engagement Calendar 

Campaign dates and initiatives subject to change.  


	Washoe County �2018 – 2019 participant education strategy
	Slide Number 2
	Slide Number 3
	2018 - 2019 Proposed Education Goals and Tactics
	2018 - 2019 Proposed Education Goals and Tactics
	2018 - 2019 Proposed Education Goals and Tactics
	2018 – 2019 Proposed Education Goals and Tactics
	RetireSmart targeted campaign
	2018 Campaign Results – Save
	RetireSmart targeted campaign
	2018 Campaign Results – GIA Under 30
	Slide Number 12
	Slide Number 13

